Content-Based

Link Buileing Earning
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Key to ranking high®

ots and lots of links.
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Bye traffic!

® Sessions
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Arguments Against Pure Link Building

1. You should never have to depend on an agency for your links.
2. Lack of competitive advantage.
3. Pure link building is a waste of time.
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S paying an agency to build
inks for you In fact link buying”?
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“You want links to
surprise you. You should
never know in advance a
link 1s coming, or where
it’s coming from.”

o
PR

Google

“It’s not the case that I’d
have a link building team
that would go out and email
everyone to try to get links
to my clients websites”.
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The Big Shift

As already mentioned.

February 2013
m link building: 46

m content marketing: 54

Last Year
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Your competitors are lazy.
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Chart shows the External Backlinks reviewed over the last 90 days.

Backlink Breakdown

The charts below easily show the backlink breakdown for the different
types of backlinks that link to this Domain/Subdomain/URL.
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Dan made a new link?

Quick let’s steal the idea and ruin the linking page.
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Welcome to Zsh

This site provides an index to Zsh information and archives.

Zsh 15 a shell designed for interactive use. although it is also a powerful
scripting language. More information can be found on the "Zsh Web Pages”
sites.

* indicates Master Site

(4) site known to stay up-to-date

Zsh Web Pages

United States of America® HTTF  (SourceForge)

Frequently Asked Questions

United States of America® HTTF  (SourceForge)
Denmark HTTF  (Aalborg University) Being retired (October 2009)

Distribution Sites

Global HTTP  (SourceForge)
Australia® HTTF  (PnimeNet)

Australia (Dejan SEQ)
grate University)

Hungarv 4 FTP (Eatvés Lorand University)

Mailing List Archives

Australia™® HITF  (PrimeNet)
Australia® FTP (PrimeNet)

SDate: 2012/07/02 13.03:39 8

Index mamtaimed by Geoff Wing

zsh.org (PageRank 5)
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Mirror status report

POSTFIX Europe
QUICK LINKS Multiple locations
Home

Austria, Vienna
Finland, Tampere
France, Paris
France, Strasbourg

Announcements
Mon-English Info
Feature overview
Web sites (text)

Romania, Bucharest

Romania, Bucharest

Romania, Bucharest

Russia, Saint Peterburag

Russian Federation, somewhere

Slovenia, Ljubljana

Spain, Bilbao

Spain, Malaga

Sweden, Falkenberg

Sweden, Uppsala

Switzerland, Basel

Switzerland, Zuchwil

Germany, Bavern
Download (source) L \"f
Mailing licte Germany, Berlin
Mailing lists P
Press and Interviews germanv, EEI_:_”]
Documentation crmany, beriin
Howtos and FAQS Germany, Duesseldorf
Add-on Software Germany, Frankfurt am Main
Packages and Ports Germany, Goettingen
Becoming a mirror site Germany, Hamburg
Germany, Hamburg
| Search | Germany, Munich

Greece, Athens

Ireland, Dublin

Latvia, Riga
Netherlands, Amsterdam
Netherlands, Haarlem
Netherlands, Utrecht
Norway, Oslo

postfix.org/download.html (PageRank 7)

UK, London
UK, somewhere

North America

Multiple locations

Canada, Alberta, Edmonton

USA, FL, Homestead

USA, NY, New York

USA, NY, White Plains

USA, PA, Philadelphia

USA, PA, Pittsburgh

USA, somewhere

Wietse's own site

Please choose a Postfix Download Site

Central America
Costa Rica
South America

Brazil, Sao Paulo
Brazil, Campinas
Brazil, somewhere

Africa

South Africa

Middle East

Iran, Tehran

East Asia/Pacific

Australia, somewhere
China, Hong Kong
Japan, Kvoto

Japan, Shizuoka
South Korea, Seoul
Taiwan, NSYSU CDPA
Taiwan, Providence
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Generate ‘unreplicable’ links.
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Quick Reminder

Why links exist.
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FProof

Providing a source for factual information.

Les liens intermédiaires de Google Webmaster Tools
semble indiquer qu'un lien sur Marketbizz.nl pointe vers

le site de Dejan SEO (plus précisément vers la page

dupliquée
"http://rob.dejanseo.com.au/ReferenticEN.htm").
Probléme, Markethizz_nl ne pointe pas vers
rcu.dejanseo.com, mais vers la page oricinale que Dejan
SEO a dupliquée... © Capture JDN. source :

dejanseo.com.au/mind-blowing-hack

Example: JDN



http://www.journaldunet.com/solutions/seo-referencement/hack-et-faille-seo/analyse-de-liens-entrants-dans-google-vebmaster-tools.shtml
http://dejanseo.com.au/?utm_source=slides&utm_medium=pdf&utm_content=link-building&utm_campaign=dejan-event
http://dejanseo.com.au/?utm_source=slides&utm_medium=pdf&utm_content=link-building&utm_campaign=dejan-event

Attribution

Crediting original authors for using their content.

AdWords Express  Dejan SEO

Create your ad

o your 5d go to
Your Googie+ Page

Source image: Dejanseo

Example: The Next Corner
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Citation

Quoting a statement from another author.

PageRank (which technically is a query-independent ranking model) isn't the only factor that plays a role in the link
graph. There is also a second mode of connectivity based-ranking. this time query-dependent has a major role. This
mode Is based

ngornthm, which declares that a document which points to ma 1y

many good authorities might be an even better hub, and similarly a document pointed (o by many good hubs might be

an even better authority. as Monika Henzinger of Google explained (quote from Search Qualiit
Iheory by Dan Petrovic)

Example: Moz i DEJAN
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Definition

Linking to a page which defines a concept.

st=This is the most sophisticated service that reports Google valatility over the last 30,60 and 90 days

based on a set of 1,000 monitored keywords. It also reports an domain diversity, the influence of Exact Match and
Partial Match domains and more

Jetrics — Reports Google, Bing and Yahoo volatility on US sites during the last 30 days.
SERPs com — Repaorts Google and Bing volatility during the last 30 and 90 days based on 1,000 monitored LS

-,
Example: icrossing =


http://connect.icrossing.co.uk/how-to-attribute-ranking-fluctuations-serps-volatility-to-google-updates_10926
http://dejanseo.com.au/?utm_source=slides&utm_medium=pdf&utm_content=link-building&utm_campaign=dejan-event
http://dejanseo.com.au/?utm_source=slides&utm_medium=pdf&utm_content=link-building&utm_campaign=dejan-event

EXpansion

Providing a path to an in-depth resource.

The result: Unfortunately, the test yielded no positive result. It seems like people were not

going to the new URL in any more number than if the plain text URL was not there. One thing
they did note however is that Google does discover plain text URLs evenif they have no link
associated t

The source: http dejansen.com.au/ se0-exXperiment-witn-non-in

Example: Search Engine Journal



http://www.searchenginejournal.com/top-31-seo-experiment%E2%80%8Bs-you-want-to-know-about/63855/
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|dentification

Disclosure of contextually relevant entities.

X together one of the more useful Google Hangouts

Dan Petrovic p
ey by a non-Googler.

He had several SEOs on the Hangout where he went through a long
list of SEO related questions and asked them to answer them in
order. The hangout is about 1.5 hours and they go through basic and
more advanced questions.

Example: SEQ Roundtable



http://www.seroundtable.com/seo-google-hangout-15636.html
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Example

Practical illustration of discussed entities and ideas.

The fact qQuUently Uses SyTToTTT gost search quality is nothing
new. BQt Dan Petrovic brought an interesting example I my attention via Google+

which spawn Tssam Dandan and Steven Baker

Principal Software Engineer on the Search Ranking team

Examples: Blind Five Year Old
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Action

Inviting users to perform an activity.

Today, | found the best call to action on an SEQ company wehbsite I've ever seen. It made me run fill out
their form and | don't even need their saasfee

Ry is Australian-based Dejan SEQ. In an effort to
not take their pageviews, | suggestQou mosey on over there anll be impressed. The CRO is impeccable.
Dejan’s CEQ reported a 700% increase in comm e over their old version using this new form! That's
an incredible improvement.

-,
Example: RossHudgens.com -l



http://www.rosshudgens.com/seo-services-cta/
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Relationship

Engagement and connectivity based linking.

(.'orﬁSuper

Gty

EDITH COWAN

Example: 2013 National Cyber Security Awareness Week
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CONTENT
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Types of Content

Research / Whitepaper
Step by Step Guide
Instruction Manual
Chart / Diagram
Website Page
Infographic
Slideshow

Blog Post

Brochure

Template

Image

Video

Table

Tool

CONTENT
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CONTENT

Content Qualities

Problem-Solving
Comprehensive
Controversial
Newsworthy
Authoritative
Instructional
Trustworthy
Entertaining
Educational
Informative
Accurate
Helpful

Timely

Fresh
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Types of Content Content Qualities

Research / Whitepaper Problem-Solving
Step by Step Guide Comprehensive
Instruction Manual ——_ Controversial
Chart / Diagram /— Newsworthy

Website Page Authoritative

Infographic Instructional
Slideshow . Trustworthy
Blog Post AL Entertaining
Brochure / Educational
Template Informative
lmage Accurate
Video Helpful
Table Timely
Tool Fresh

a4 PEJAN
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Link Attraction Boosters
Things that help links happen.

» Corporate and Personal Brand
« Advertising and PR
« Exhibitions and Events
* Video Channel

Strong Brand

» Relationships
« Social Media
Relationships Engagement » Partners and Customers
 Fans and Advocates

4 DEIAN
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Where to start?




Webmaster Tools I dejanseo.com.au ~ Help ~ O -

Site Dashbeard Search Queries
Site Messages )
Top queries Top pages
» Search Appearance @
+ Search Traffic Filters ‘ Web % ‘ Aug 26,2014 ~ to  MNov 24, 2014 ~
Search Queries
Links to Your Site Pages M Impressions M Clicks
Internal Links 803 1,813,324 21,559
Displaying 654,035 Displaying 21,559

Manual Actions
International Targeting
Mobile Usability

30,000

+ Google Index 25
+ Crawl 15,000

Security Issues

Other Resources
B304 WAT4 WT4 W4 GMEM4 W14 W2NI4 WITA4 N4 04 1N 034 I0NTI4 I0E2114 10254 10V20M4  TU2M4 1TUE4 104 10144 1171804

Download this table Download chart data Basic With change @ Show 25 rows v 1-250f 803 < >

Page Impressions Clicks & CTR Avg. position

» dejanseo.com.au/ [J 362116 3,428 1% 25
[call-to-action-examples/ 7 47,524 2.778 6% 53
Iseo-for-multilingual-ecommerce-websites/ [ 10,331 1,224 12% 20
Thow-to-get-25000-1s-and-pagerank-T-in-one-week/ [0 £ 979 1,103 22% 14
Iyoutube-subscriber-hack/ 7 4474 61 17% 12
ffun/google-skynet/ 21,181 758 4% 24
Igoogle-link-disavow-complete-guide/ 7 10,575 526 5% 22
/seo-packages/ [0 16,256 461 3% "
Jtabs/ 2 1,680 23% 19
Isydney/ 7 19,711 2% 99
blogl & 5514 5% 24
Ikeyword-ranking-referrer/ 7 4% 98

Jarticle-spinning-another-bad-idea/ [7 10% 18




Webmaster Tools I dejanseo.com.au ~ Help ~ a -

Site Dashboard Cverview » All linked pages
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