Demystifying SEO

Workflow, Content & Links

Author: Dan Petrovic, Dejan SEO, 2011 - http://dejanseo.com.au
Approved for commercial re-use and citation. Link attribution mandatory.

*FAST-PACE SESSION / LOT OF MATERIAL
(SLIDES AVAILABLE AFTER PRESENTATION)
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WEB CRAWLING

GoogleBot & 100b Documents
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google Search ‘

About 5, 770,000,000 rezults (0.06 seconds) Go to Google.com Advanced search

Google /

Offers the choice of searching the whole web or web pages from Australia. Also advanced
search, image and groups search, news and directory from the Open ...
www.google com.au/ - Cached - Similar

Google Images  Mozilla Firefox Start Fage
Google Maps Advanced Search

iGoogle Moare Google Products
Translate Advertising Programmes

Mare results from google.com_au »

Let's work together. - Australia jobs - Google

At Google, we've designed a culture that helps you get there. From our ...

www.google com.au/intl/enfjobs/index html - Cached - Similar
e
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ON-SITE FACTORS

Document Title & Search Snippet

<title>DEJAN SEO«</title>

Search engine optimi - Wikipedia, the free encyclopedia

Search engine optimizat) EO) is the process of improving the visibility of a website or a
web page in search e via the "natural” or un-paid ...

Search engine optimj methods - Search engine marketing - SEOQ Copywriting
en.wikipedia.org/wi rch_engine_optimization - Cached - Similar

DEJANSEO

ADVANCED SEARCH ENGINE OPTIMISATION

d

Home  SEO Services SEO Packages

WWW. W eting.com.au/ - Cached - Similar

DEJANSEQ Q

The most capable SEO team in Australia. Get a free guote in a few simple steps. Call and
speak to an SEQ Expert on 1300 123 736.
dejanseo.com.au/ - Cached - Similar
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OFF-SITE FACTORS

Link Graph & Social Interactions
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SEO WORKFLOW

Research & Analysis
Keywords Competitors Opportunities

|¢

On-Site Optimisation

Content Architecture User Experience

|¢

Off-Site Optimisation

Link Building Social Interactions Branding

%¢

Search Terms Conversion Rate Re-Implementation
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Deciding What to Target?

Phrase Research
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Google Keyword Tool:

https://adwords.google.com/select/KeywordToolExternal

Initial search

Site based search
Disambiguation
Industry-only jargon removal

Tip: Combine with Google Analytics & Statistics including Goal Conversions
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Google Webmaster Tools
Search queries

| Top queries | Top pages /

Filters... | "xbox" Web Australia Jun 9, 2011 - to Jul 14, 2011 =

“ /\ /\/ /\ """/'\./'\

o I i '\

Guenes containing "xbnx" [¥] " |mpressions Clicks

15 1,500,000 140,000
Query Impressions Change Clicks Change CTR Change Avg. position Change
xbox 360 price 250 +25% 22 9% *-2.0 1 +-05
cheap xbox 360 games /EEIEI + 33% ﬁﬂ +71% 30% +7.0 / m1 +-01
cheap xbox 360 170 + 240% 50 4+ 213% 29% ¥ -3.0 n2 +-02
xbox kinect price 70 + 218% 12 + = 17% + 20 @s  +20
xbox 360 kinect price <1( += <[ + =
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Google Webmaster Tools

f¢.®
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Google Webmaster Tools
Dejan Methodology

o Keyword Impressions

Record: e CTR / Position

Calculate: e Average CTR / Position

Apply Average | ° Traffic if 1up
CTR to Create | ® Trafficifin Top 5

Scenarios: o Traffic if #1

Add Goal
Conversion
Values
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Google Webmaster Tools
Dejan Methodology

Benefits:

Discovering Quick Wins

Getting Your Priorities Right

Better Expectations

Go Beyond Analytics Data (with impressions)

Downside:

e Excludes non-ranking keywords
e Very difficult to handle by hand (we have a program)
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Google Webmaster Tools

Dejan Methodology
Google

*J Everything
@ Images
B Videos
& News

» Shopping
¥ More

Brishane QLD
Change location

The web
Pages from Australia

Any time

Latest

Past 24 hours
Past 2 days
Past week
Past month
Past year
Custom range. .

More search tools

Something different
click through rate
center
cardiothoracic ratio
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CTR Search |

Abcut 44 000 000 resuts (0.04 seconds)

Go to Google com  Advanced search

43.2 %

far? aly 15 fl

Acvon m, Defintion CTR, Canter. CTR. Cmnn CIR, Contractar CTR, Click ‘nlrough Fls:s
ouperative Throat Reduchion ..
rmnyw 8 thefipadictiphary Com/CTR - Caghed - Similae

14.3

| 8.9 ¥

CTR

CTR Pacibc 15 Canbema prember commsercial block and brickiaying compar

\Nhat s CTR

! Mar 2007 EE - X
ought ,(lm 1 you ml;hl alsn |mlj it un

ChristThe Redsemer
Laungton Anghcan Church - Pansh of Camdem Haven

Wy, etr ot i « Canhie - Similar

8.3 %

Impact of position on clickthrough rate in search results
gment: Australian Retail/e-Commerce Traffic, Year: 2011
Credits: hitp://dejanseo.com.au
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Site Architecture

PageRank Distribution & Navigational Wormholes
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Define: Product.
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Re-Define: Product

Product Image

(ALT TAG)
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Product Title

Generic product description supplied by manufacturer
which describes product only vaguely and provides no
additional information and value to other sites selling the

same product.
$120.00 + Shipping

ADD TO CART


http://dejanseo.com.au/

Re-Define: Product

Unique Product Title

Unique description designed to inform and educate
Product Image buyer on both research and purchase decision level and
(ALT TAG) enable them to make a decision while they are on your

$120.00 + $20 Shipping

Customer Rating: *if{*

Seller Recommendations | Detailed Specifications
Payment Methods | Shipping Options

12 of your friends recommend this.

|
i User Generated Content:

- Social Media Sharing
- Tips

- Reviews

- Recommendations
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Faceted Navigation

Digital Cameras
— DSLR

— Compact
Megapixels

- 5

- 10
Memory

— SD

— XD
Memory Capacity
— 16Gb

— 32Gb
Brand

— Nikon

— Canon
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We Found 1023 DSLR Digital Cameras
with 10Megapixels and 32 Gb XD
Memory

Nikon D2000
Nikon D3000
Nikon D4000
Nikon D5000
Nikon D6000
Nikon D7000

NonsRWNRE
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Faceted Navigation

Products
e 4000

Indexed
Pages

e 400,000
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Quality Guidelines

“...low-quality content on some parts of a
website can impact the whole site’s rankings...”

Article: More guidance on building high-quality sites
http://googlewebmastercentral.blogspot.com/2011/05/more-
guidance-on-building-high-quality.html

“...removing low quality pages, merging or improving the content
of individual shallow pages into more useful pages, or moving low
quality pages to a different domain could eventually help the
rankings of your higher-quality content.”
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http://googlewebmastercentral.blogspot.com/2011/05/more-guidance-on-building-high-quality.html
http://googlewebmastercentral.blogspot.com/2011/05/more-guidance-on-building-high-quality.html
http://googlewebmastercentral.blogspot.com/2011/05/more-guidance-on-building-high-quality.html
http://googlewebmastercentral.blogspot.com/2011/05/more-guidance-on-building-high-quality.html
http://googlewebmastercentral.blogspot.com/2011/05/more-guidance-on-building-high-quality.html
http://googlewebmastercentral.blogspot.com/2011/05/more-guidance-on-building-high-quality.html
http://googlewebmastercentral.blogspot.com/2011/05/more-guidance-on-building-high-quality.html
http://googlewebmastercentral.blogspot.com/2011/05/more-guidance-on-building-high-quality.html
http://googlewebmastercentral.blogspot.com/2011/05/more-guidance-on-building-high-quality.html




Panda 1.0

Panda 1.1
/ Panda 1.2
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OFF-SITE FACTORS

Inbound Links = Votes

Q-
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OFF-SITE FACTORS

Who You Link To & Link Context

University
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OFF-SITE FACTORS

Link Text (Anchor Text & “Click Here”)

You are about...
Ah... “Towing”

Linker
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OFF-SITE FACTORS

Rel=“Nofollow” = No link juice!

No follow?
No trust!
No vote.

rel=“nofollow”
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OFF-SITE FACTORS

Number of Outgoing Links
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Who ranks #1 for click here?
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Link Building

Links still work very well

Anchor text too (avoid 100% exact)
Quality not Quantity

Keep it natural
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Getting Started

* Look at your existing links first (GWT)
* Fix links
 Discover linkable content
* Recreate

* Relationships and presence
e Office space
* Providers / suppliers
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Link Tips

“Link to us” page:
Encourage linking to your site.
Take control of how people link to you.
Make it easy for people to do so.

Social media sharing within content
Useful Tools / Templates / Resources

Link Bait Material
Example: Steps on how to do up your tie
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Scanning Your Competitors

[ools:
[ ]
5:13_ 0 Referring domains reviewed (cumulative view)
800—
- =, dejanseo.com.au
¢ Open Site Explorer MEPEE S ogga B
H e e Gl
e
: W
. . 2 20
¢ ajestic
- 1
18 Jun 20 2 2 26 28 30 Jul 02 04 06 08 10 12 14 17l

Metrics:

* Linking Root Domains / C-Classes
* Anchor Text Distribution
* Link Building Pace

+ Content & Social Activity
+ Get link ideas
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GETTING LINKS

Link Magnets.

Link-worthy Content
*Fun
*Useful
*Timely
*Creative
*Informative
*Newsworthy
*Controversial
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Click Magnet
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Link Magnet!


http://dejanseo.com.au/

DEJANSEO

ADVANCED SEARCH ENGINE OPTIMISATION

dejanseo.com.au/pesa



